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How a global marketing agency doubled its keyword
rankings in 9 months using MarketMuse.
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LEWIS is a global, full-service PR,
marketing and digital advertising
agency built to help and inspire
brands to grow.
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https://www.teamlewis.com/?utm_source=backlink&utm_medium=thirdparty&utm_campaign=LW_backlink&utm_content=MarketMuse-LEWIS-home

The Challenge

In August of 2018, LEWIS conducted a website migration onto a new CMS. While the new site gave LEWIS' brand a
much-needed facelift, the agency noticed a dramatic impact on SEQ. As LEWIS continued to lose rankings, it also

saw a decrease in inbounds. It was evident that LEWIS needed to revisit its SEO strategy to gain back rankings.

LEngWA%SN”E In addition to rebuilding LEWIS’ keyword
rankings, the agency needed a strategy to
better unify SEO on a global corporate

\ marketing scale. With 26 international offices
W around the world, defining a clear process, as

l G ! l well as team collaboration, were integral.
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The

Regain the rankings lost after the website migration
Expand rankings to LEWIS' service pages by optimizing content

Optimize new LEWIS blogs by putting analytics at the forefront
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The Method

LEWIS evolved its content strategy to take on a more strategic approach. The strategy was
twofold: keyword mapping and content optimization. First, LEWIS used Google's Keyword
Planner to conduct keyword mapping for all existing pages. Second, after selecting target
keywords for all pages, LEWIS used MarketMuse's “Optimize” tool to add supporting

keywords to blogs starting to gain keyword ranking traction.

Next, LEWIS optimized existing content that was ranking on page two of Google. The goal
was to add value to existing content, with the help of supporting keywords, and increase
rankings to appear on page one. Lastly, LEWIS optimized any new content added to any

page across LEWIS' site.
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The Results

LEWIS implemented its new SEO strategy starting in April of 2019. The result:
e 30% increase in top one through three (1-3) rankings on page one
e 68% increase in positions four through ten (4-10) rankings

e 55%increase in overall page one rankings (1-10)
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LEWIS saw significant movement in search results after
implementing on-page optimizations to multiple blogs. Let's
look at LEWIS' recent blog, The Ultimate Guide to Social

Media Targeting, as an example. The keyword, “social media

targeting,” was ranking high on page two of Google and
bouncing on and off page one. To solidify page one rankings,
LEWIS ran the blog article through MarketMuse and optimized

the copy against the target keyword, “social media targeting.’
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The Ultimate Guide to S E IR ] | Team LEWIS US

Social media: it's more than an innovative way to keep up with your friends and family or digest .
This form of communication has developed into an entire channel full of [ where anyone,
or not, can build their business or [FJZI] and raise overall through
. But, where do you start? Between Facebook, Instagram, Twitter, LinkedIn, Pinterest and
numerous other FEEEIRGERIERAEREES - how do you know which is best for your business objectives and
overall [SEIE)A? Or even the capabilities behind each M? That's where we come in.

In this article, we will be diving into the mechanics behind three of the most

used for [SENEIRGEREER: LinkedIn, Twitter, and of course Facebook. All three platforms have
granular and cool (while sometimes creepy) targeting capabilities, but these options do differ between
platforms. As Dwight Schrute would say, "Question: Which [SE el would best benefit my business?"
Answer: It depends. Unfortunately, the answer is not a simple "yes" or "no". These targeting differences
lead to different platforms being best utilized for various audiences/target [EERENUEEY, products, goals,
etc. But how do you discover which means of is best for YOU?

LinkedlIn.

The end all, be all for all professional social media uses and networking. Naturally, LinkedIn's targeting
capabilities and formats are more professionally focused. For example, you can create
ads for professionals whose company industry falls under "Financial Services". Want to narrow it down
even further? You can ensure that these particular professionals/ [ EIAEEEE] work in the
Financial Services industry, while simultaneously holding the title of manager or higher, and who belong to
a company that has anywhere from 501 to 1,000 employees. This is truly just the tip of the iceberg of how
granular your target can become using [EFH available through R EREIEEERE]. You
can mix and match location, language, company size, job seniorities, company industries, education, and a
whole host of other business-driven information and qualifications to build your ideal .

Further, LinkedIn allows the option to deploy both "and" and "or" interest-based targeting. This
means that while you can narrow down your [EFEIERIRE] to include LinkedIn users who have a master's
degree and are interested in sales and retail, you can also target users who have a master's degree or are
interested in sales and retail, or politics and law, or any other targeting criteria that you can be utilized on
LinkedIn's [IEEE. On the other hand, while building your ideal TGS, there is most
likely a group of users who you do not want to serve ads to. Problem solved! can exclude
neonle based on the same IFERERTERTITEN and criteria that are utilized while buildina vour taraet
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After implementing the optimizations, LEWIS saw a

significant jump from position 17 to page one in position
five.

social media targeting """
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“‘MarketMuse is our secret weapon when it comes to our on-page
optimizations. Ever since Google took away organic keyword data in analytics,
SEO can feel like a shot in the dark. MarketMuse turns on the SEO lights.

Backed by Al technology, we confidently make data-driven optimizations that

deliver results’”

@ L H W | S - Nicole Grodesky, Director of SEO, LEWIS

“There are so many tools in this space to choose from and MarketMuse is
clearly best in its class. The platform helped us jumpstart our SEO-driven
content strategy following a website refresh and we haven't looked back
since. Our results plus the simple, straightforward user experience and

amazing customer success support will keep us coming back.”
- Shazia Amin, Director of Marketing, LEWIS
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