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How Yello Doubled Organic Blog
Traffic in Six Months

Yello's mission is to help recruiting teams love their work. For fast-growing
enterprise companies who invest heavily in recruiting early talent, Yello
provides an end-to-end talent acquisition platform that helps teams source,

engage and advance early talent through every step of the hiring journey.

As Yello continues to grow, the marketing team has developed a strategy that
relies heavily on organic growth to drive greater brand recognition, establish
the company as a thought leader in the early talent recruiting space, and
expand the top of the marketing funnel. With a limited budget and resources,
they leveraged their blog to increase search visibility, provide helpful tips and
best practices for talent acquisition professionals, and ultimately double blog

traffic within a six-month span.
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The Problem

Over the last two years, Yello's marketing strategy has evolved to prioritize
organic growth rather than paid performance. But with low page-one search
visibility and blog traffic declining month-over-month, their marketing
messages were not reaching their intended audiences, and the company

suffered from low brand recognition amongst potential new customers.

To accomplish greater top-of-funnel growth, they knew that high-performing,
searchable content would be key to bringing new visitors to their website,
establishing incremental, long-term visibility in search, and ultimately

converting site traffic into qualified leads.

Yello blog visitors: Jan - May 2019 Yello organic keyword volume: Jan - May 2019
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The Solution

The Yello team invested in a new SEO strategy that utilizes blog topic
clusters to improve search authority, establish brand pillars that will inform all
future content creation, and address every possible user question around a

key set of topics related to Yello's brand.

What are topic clusters?

A topic cluster is multiple pieces of blog content that are grouped by a
shared topic and related sub-topics. As a whole, these pages offer
comprehensive coverage of a specific subject. These clusters enable site
visitors to answer any search query they may have around a given topic, and
show search engines that your brand is the expert on your chosen set of

topics. (Source: MarketMuse)

Yello topic cluster example

Campus
recruitment

What is
campus
recruiting
software?

What is College Budgeting
campus recruitment for campus
recruitment? strategies recruitment
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https://blog.marketmuse.com/what-are-topic-clusters/
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How did they build a topic cluster blog strategy?

1. Choose topic clusters

Before digging into keyword research, the Yello team looked holistically at the
company's brand positioning. What general topics most relate to who they
are? What do they do? Who are they speaking to?

Once they could answer those questions, they identified nine brand pillars
that would serve as topic clusters on the blog. As a last step, they confirmed
that there was a reasonable amount of monthly search volume for each of
our topic clusters.

Examples of Yellow Topic Clusters

Topic Monthly Search Volume
Campus recruitment 720
Recruitment marketing 1,300

2. Identify blog posts for each cluster

Once they defined their set of topic clusters, the goal was to use the Yello
blog to answer every possible search query surrounding each topic.

Using MarketMuse and SEMrush, they identified the target search queries
and keywords for each cluster. They then built a blog content calendar
around those topics, identifying existing content and planning new content
that answer each query.

Example

For the “campus recruitment” topic cluster, they looked at related queries and
search keywords in MarketMuse and SEMRush. From there, they mapped
which queries they've already answered with existing content, and where
there were gaps.
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[T Topics Q  campus recruitm  x Add Filter + € =
. COMPETITIVE PERSONJ
TOPIC TOP RELATED PAGE PAGES OPPORTUNITY AUTHORITY DIFFICULTY e igsieul
campus recruitment 0 What is campus recruitment? 2 m B 76 Hard _ 24 Muc
what is campus recruitment @ whatis campus recruitment? 2 [ R [ 29 77 Hard ] 28 Eas
college campus recruitment @ whatis campus recruitment? 2 @ - 44 ] 84 Hard O 40 Eas
. . Big Company on Campus: Recruiting
companies looking for campus ; s
e © Tipsto Stand Out from the 2 @ - D 62 Med. [ ] 14 Easi
Competition - Yello
campus recruitment definition @ whatis campus recruitment? 2 @ - B 78 Hard (] 31 Easi
campus recruitment website © whatis campus recruitment? 2 @ B 81 Hard [ 42 Eas
Big Company on Campus: Recruiting
top campus recruitment companies © Tips to Stand Out from the 2 @ B 82 Hard [ ] 43 Eas
Competition - Yello
innovative campus recruitment Meet Your 2020 Campus Recruiting Z
strategies Goals With These 20 Strategies 1 m 04 Meg, - 20 ka3
microsoft campus recruitment process @ Talent Acquisition Software | Yello 1 - D= 82 Hard [ ] 57 Easi
N v Everything You Need to Know About =
benefits of campus recruitment Campus Recruitinent 2 2 ] 67 Hard [ ] 28 Eas
SEMrush search:
L]
Dashboard > Keyword Analytics > campus recruitment & User manual
K do iew:
eywor verview: campus
. PDF
recruitment
Database: ES United States v Device: [J Desktop v Date: Feb 19,2020 v Currency: USD
ORGANIC SEARCH CPC DISTRIBUTION TREND KEYWORD SUGGESTIONS
Volume 720 o -
. 4,929
Number of results 443M
ol Total volume 17,920
2
Average KD 68.83%
PAID SEARCH ‘ e
e
cPC $4.30 ( — Uncover millions of keyword ideas with
i I the Keyword Magic tool!
Competition 0.13 ‘ .
E
0 2 4 6 8 )
PHRASE MATCH KEYWORDS (4,929) RELATED KEYWORDS (216)
Keyword Volume CPC (USD) Keyword Volume PC (USD) SERP
campus recruitment 720 430 college campus recruitment w 4.20 B
campus recruiter jobs 390 1.52 B what is campus recruitment 70 435 B
deloitte campus recruiting 320 4.00 B2 campus hiring strategy 40 0.00 B
campus recruiter salary 260 0.00 5] innovative campus recruitment strategies 20 6.15 B
ey campus recruiting 210 4.20 E benefits of campus recruitment 30 0.00 B
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Yello Topic Cluster Planning doc

Header Title = |Focus keywords = Search volur = Existing content =

What is campus recruitment? What is campus recruitment 70 NEED

Retention, Engagement and Productivity: The Business Impact

Why should you recruit on-campus? Why should you recruit on campus 80 of Campus Recruiting
Research: 70% of Companies Recruit on Campus — Do You
Stand Out?

What does a campus recruiter do? campus recruiter salary 260 What does a campus recruiter do? (Writing in August)

How much does a campus recruiter make? (Writing in August)

NEED: long-form (2,000+ words) - give freelancers access to
NACE membership, edit/link back to this post?

How do you build a campus recruiting team? campus recruiting team 20 https:/lyello.co/blog/build-star-talent-acquisition-department/
College recruitment strategies college recruitment strategies 110 Year-Round Campus Recruitment Strategies
recruitment activities ideas 70 How to launch a digital campus recruitment strateqy
Meet your 2019 Campus Recruiting Goals with These 15
college recruiting best practices 50 Strategies

Getting Strategic About Campus Recruitment: Tips from
University Recruitment Leaders

NEED: Recruitment activities ideas
7 Ways to Build Your Employer Brand on Campus

Turn Campus Hires (And Runners-Up) Into Referral Machines

Big Company on Campus: Recruiting Tips to Stand Out from the
Competition

6 Ways to Maximize Your Campus Recruiting Efforts

Client Case Study: Leveraging Technology to Hire Top Student
Talent

Budgeting for campus recruitment N/A Budgeting Basics for Campus Recruitment
Campus Recruiting on a Tight Budget (Writing in August)

3. Publish blog posts for each search query within the topic
cluster

The next step was to write and publish the new blog post topics that they
identified, and optimize any existing content so that it answers each search
query as comprehensively as possible.
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MarketMuse's Content Briefs offer their writers a full outline of the headings,
keywords and links to include in each post so that they're optimized for
search. For existing content, MarketMuse’s Optimize tool allows us to edit
copy in real time, offering new keywords we can insert to improve our search

rankings.

MarketMuse Content Brief

Create Content Brief for Yello

what is campus recruitment

SUGGESTED WORD COUNT

€D Whatls Campus Recruitment? 2,295

This wordcount is is based off of our

assessment of hundreds of articles with

expert writing on this subject. Most people

who write comprehensively about what is
What Is Campus Recruiting? campus recruitment use about this many

words. Subheading sections will prescribe
Successful Campus Recruiting approximate percentages of the whole

article for which they should account.
Understanding Campus Recruitment

Campus Recruitment Guide

employer —_— m
recruitment process —
social media c—
college e— m
internship e
entry-level positions —
career —_— m
career services —_—

what is campus recruitment
SUGGESTED SECTION WORD COUNT

o 20% QEED

What is campus recruitment?

How can you improve your campus recruitment process?

What is off-campus recruitment?
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MarketMuse Optimize

recruiting generatior ™ Enter url or search by titie / ur

noE E B e 8 Target 36

Everything You Need to Know About [ZERVIRIEREENEE I B4

Summary:

Get ready to meet the newest generation of to enter the [IGIER: Generation Z. While these
entry-level share many things in common with preceding generations, their high-tech
upbringings, for a diverse workforce, and desire for human connections have shaped the way
they approach employment. Here's what need to know about attracting and [[JIffiff] Generation Z

employees social media

Target keyword

recruiting generation z

Body: work-life balance

Key insights include: digital natives.

& [ Meet Generation Z job seekers
Live edit blog text e e 2y

How and where Gen Z searches for jobs
to o pti m i Ze fo r Gen Z communication preferences
Gen Z recruiting strategies
Generation Z and technology
sea rch What does Generation Z want in the [IIETIEE?
How to best manage Gen Z in the
Diversity and inclusion EETEel-h 4

candidates

recruiting strategy

recuingons eiarns [

employers

recruiting process

Gen Z is the newest cohort to join the working r; )een 1997 and 2012, this generation is just employees.
leaving and is already maki e way we hire and [[ISHI[3. Meeting them on their own

o 5 full- i
terms could mean succe; g and retaining the largest generation of workers ever born in the i

recruiting millennials

0 exactly are these new job seekers? Read on to learn everything you need to know about m FScers

Other suggested i r——
Meet Generation Z job seekers

keywo rd S to i n CI u d e Before diving into job search preferences, the differences between Generation Z and millennial recruiting hiring process

and more, here’s a quick primer on what to expect as Generation Z ELIIESER FIUEEIEY enter the workforce:
onboarding process

Gen Z quick facts: talent

great recession

The most popular majors among the members of Generation Z are science and psychology.

About two-thirds of Generation Z [EEIIT] are confident they'll receive an offer when they graduate. candidate experience
A quarter of Generam start their job search freshman/sophomore year, and half start
i A G P # recruitment
junior/senior year. Only one in ten wait until after graduation.
When it comes to salary, Generation Z's [ETISEI1 are spread across the board. These first-time Sanier
aren't sure what to expect when it comes time for salary negotiations.
hiring
Gel They don't recall a world without the internet, smartpl video games. workplace

4. Build a topic cluster pillar page
Now that they have a full set of blog posts that answer every possible search
query around each subject, it's time to bring it all together with a topic cluster

pillar page.

The pillar page serves as a comprehensive guide for each topic cluster,
linking to each of the cluster’s blog posts and offering a brief summary of
each search query. It's like wrapping everything up into one nice package,

signaling to search engines that you're an authority on your topic cluster.
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Campus recruitment pillar page:

Everything You Need to Know About Campus Recruitment

Pillar page links to sub-topic blog posts:

e \Whatis Campus Recruitment?

e \What Does a Campus Recruiter Do?

e How to Build a Successful Campus Recruitment Team

e (Campus Recruitment Strateqies

e Budgeting Basics for Campus Recruitment

e Recruiter's Guide to Executing a Successful Recruitment Event

e \Whatis Campus Recruiting Software?

e (uide to Campus Recruiting KPIs

5. Repeat
They chose to tackle one topic cluster at a time. Now that our campus
recruitment topic cluster is complete, we'll continue to repeat the process
until all nine clusters have a set of searchable blog posts and a pillar page.
Other Yello topic clusters:

e The Ultimate Guide to Recruitment Operations

e FEverything You Need to Know About Recruiting Generation Z

This case study was originally written by Yello on

I+ MarketMuse LinkedIn. MarketMuse is a content intelligence &

strategy platform.

web www.marketmuse.com | email info@marketmuse.com | twitter @marketmuseco
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