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WE KNOW HOW DATA IS DONE

https://bit.ly/2yu4gTo

https://nobledigital.com/data-to-creative-performance/?utm_source=noble_pdf&utm_medium=pdf&utm_campaign=noble_knows_data&utm_content=strategy_launch_package_deck
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EMOTIONALLY
CONNECTED 
CUSTOMERS HAVE A
HIGHER LTV

—

306%

WHY BRAND?



B U R E A U  O F  L A B O R  S TAT I S T I C S  C A L C U L AT I O N S

—Harvard Business Review

COMPANIES WITH 
POOR BRANDING 
END UP HAVING TO 
PAY  10% HIGHER 
SALARIES.

—

WHY BRAND?

http://www.bls.gov/opub/ted/2015/occupational-employment-wages-2014.htm
https://www.smartdreamers.com/blog/5-employer-branding-statistics-to-know
https://www.smartdreamers.com/blog/5-employer-branding-statistics-to-know
https://www.smartdreamers.com/blog/5-employer-branding-statistics-to-know


—

2x better
than

- Hubspot

Brands that 
produce purely 
emotional content 
performed about  

WHY BRAND?

those with only rational content.



WHY BRAND?

08
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AVERAGE ATTENTION SPAN

2021

12
SECONDS

AVERAGE ATTENTION SPAN

2000

“BRANDED 
CONTENT 
IS MORE 

MEMORABLE”

http://contentmarketinginstitute.com/wp-content/uploads/2017/09/2018-b2b-research-final.pdf
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45%

68%

90%

23%

“What you 
say early in the sales 
cycle is far more 
influential than what 
you say late in the 
sales cycle.”



Competitive deals are won early, when the 
battleground is still fertile. 

Competitive deals are won with discovery 
techniques, NOT closing techniques.

—

—



Inception Point 
People are more curious & open

—



HIGH LEVEL AGENCY OVERVIEW

Our clients include publicly-traded companies, funded startups, small retailers and local service providers - across all verticals. 

Companies around the world choose Noble Digital



- Arron Ross, Predictable Revenue

The
Evangelist
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Make It

Repeatable

Mr.
Dashboards
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Go Big
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Brand Experience
User Experience

Customer Experience/Employee Culture

User Interface



ACTIONS

VISUALS WORDS

STYLEBELIEFS

PURPOSE

BRAND FOUNDATION

BRAND EXPERIENCE



INFORMATION 
ARCHITECTURE / UX

IDENTITY &
VISUAL DESIGN / UI

CUSTOMER EXPERIENCE

DEVELOPMENT / PRODUCTION

CONTENT CREATION LAUNCH 
PLANANALYSIS

BX FLOW DESIGNBRAND
STRATEGY
PLANNING

ASSET 
RESOURCESASSET 

RESOURCES



* for educational purposes only

From Robert McKee’s: Story

Value  

THE NEGATION OF
THE NEGATION

CONTRADICTORY 
“SELF HATE”

“SELF-SABOTAGE”

"LOVE THYSELF”

CONTRARY
“TREAT SELF LESSER THAN”







Axe: 

Water, Sodium Laureth Sulfate, 
Cocamidopropyl Betaine, Fragrance, Cocamide 
Mea, Sodium Chloride, Ppg-9,Citric Acid, 
Tetrasodium Edta, Methylchloroisothiazolinone, 
Methylisothiazolinone, Blue 1, Red 33.

What Unilever is actually 
selling (minus the brand)

—

Dove: 

Sodium Lauroyl Isethionate, Stearic Acid,  
Sodium Tallowate or Sodium Palmitate, Lauric Acid,  
SodiumIsethionate,  Water,  Sodium Stearate, 
Cocamidopropyl Betaine, Sodium Cocoate 
Or Sodium Palm Kernelate, Fragrance,  
Sodium Chloride, Tetrasodium Edta, Tetrasodium 
Etidronate, Titanium Dioxide (Ci 77891)



— Hollywood Three-Act Structure

BEGINNING MIDDLE END

For educational purposes only



BEGINNING MIDDLE END

—          

For educational purposes only

Pulp Fiction



For educational purposes only

Breaking 
Bad
A “beat” within a scene

—



—

For educational purposes only

— Breaking 
Bad
Scenes



For educational purposes only

Breaking 
Bad
Sequences / Acts

—



For educational purposes only

Breaking 
Bad
Master Storyteller

—

For educational purposes only



FILM
Acts/ Sequences/ Units/ Scenes/ 
Turns/ Beats

—

MARKETING
Goals/ Initiatives/ Campaigns/ Assets/
CTAs/ Conversion

—



Key Insight:
People Make Bad Decisions 
When They Are “H’angry”

Creative Execution:

Images from Snickers/Mars®



BEFORE:  American Express launches latest direct mail 
campaign to cardholders.  Brand reminds consumers of 
purchase benefits by shopping with its merchant 
partners!  

PR ACTIVATION

(YAWN)



AFTER:  American Express creates "Small Business 
Saturday." Brand champions local merchants who 
consumers overlook when shopping at Big Box stores 
on Black Friday and Cyber Monday.

PR ACTIVATION

(YES!)



Active

Passive

@NobleDigitalOne

• Sensation: Experience as sense-pleasure.
• Challenge: Experience as obstacle course. 
• Discovery: Experience as uncharted territory.
• Fellowship: Experience as social framework.
• Expression: Experience as self-discovery.
• Fantasy: Experience as make-believe.
• Narrative: Experience as drama.
• Submission: Experience as pastime.

https://contentmarketinginstitute.com/articles/ar-vr-stories/

https://contentmarketinginstitute.com/articles/ar-vr-stories/


Campaign STRATEGY to CAMPAIGN IMPLEMENTATION:

Positioning 
/ Messaging

Campaign

Idea

Comms

Barriers

Comms

Tasks

Business

Problem/


Client Brief
Tactics

Product Truth
Cultural Truth

Consumer Truth

Creative
Storytelling

Overcoming
Objectives/
Activations

Media
Placement

Sales Objections/
Brand Loyalty

Pains/Gains
Validated

Campaigns act as a “test” of the how far you can push/stretch your brand narrative to achieve various business goals like:

new customer acquistion, new audience segments, website performance optimization, retention, etc. 



SOCIAL AD ANALYSIS

You HAVE A VISION

We HAVE a plan



http://bit.ly/2TC7o4i

Special offers:

	    @nobledigitalone


	    /noble-digital


	    @marketmuseco


	    /marketmuse

https://bit.ly/3QgxveA

blog.marketmuse.com

Data Matrix Appraisal

Nobledigital.com/blog

25-point check list

https://bit.ly/3072MbX

https://bit.ly/3QgxveA
https://bit.ly/3072MbX
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